Twitter as a Training Tool

Twitter is a free social networking tool that keeps people connected with one another via status updates,or “tweets”, about what they are doing at a given moment. This ingenious concept fuses the appeal of blogging with the speed and convenience of texting,creating a networking platform that everyone wants to be part of. According to the Twitter Fact Sheet, Twitter is currently home to more than 106 million user accounts, who generate approximately 55 million tweets per day. The site’s growth is expanding by the minute, as it gains an additional 300,000 users per day.
 
With such growing popularity, learning professionals have become interested in harnessing this platform for use in training and development. Driving this interest is the fact that Millennials (those born after 1981) make up 22 percent of the workforce now, which will grow to 46 percent by the year 2020. Accordingly, the demographics of Twitter users is heavily weighted toward the 18-24 and 25-34 age ranges.
There are plenty of arguments for the use of Twitter as an innovative learning tool. First off, while email can be unreliable, Twitter allows content to be seen on a webpage from anywhere in the world. Also, by coordinating users to protect updates, Twitter can be used as a free learning environment, where content is only accessible to a specific group of people.
Also an interesting fact to consider: the human brain does not think in large logical "articles", instead it thinks of information in small chunks, of which they form the whole picture. Twitter’s limit of 140 characters per tweet is a perfect, digestible amount of information, so that individuals can get a chunk of knowledge at a time that is relevant to them.
 
Other uses for Twitter in training and learning:
 
Training – just-in-time tips, reminders, prompts
Learning –current thinking, current opinions, trends in a discipline
• Reminders of upcoming training events and key learning content 
• Help for learning a new process or procedure
• Links to articles of interest
• Seminar/classroom discussion board
• Team communications allowing employees a real time archive to  identify how the team is progressing and issues they are encountering. They can also set up and install the twhirl

 HYPERLINK "http://www.twhirl.org/" application at their workstations so they can monitor what is going on.
• Follow-up to webcasts: communicating and asking questions on
   conference calls or webcasts. Twitter also allows you to keep
   a record of all the questions and comments, in a manner similar to a
   blog post.
• Online performance support tools.
• New hire training where new hires are invited to webcasts or
   conference calls onrelevant issues they are dealing with on the job.
Twitter is participatory, collaborative and, at its heart, contextual. It may in fact be one of the best ways to instantly share knowledge among your network.
“Best Places to Work” use Twitter to build their brand
Tony Hsieh, CEO of Zappos, is an avid user of Twitter with 218,906 followers. Zappos made the list in Fortune Magazine’s annual “100 Best Companies To Work For” list, and Fortune began and ended the article by talking about how Zappos uses Twitter to build more personal connections with people. Zappos Corporate Employee directory actually has all employees ranked by the number of followers they have on Twitter. Now that’s an incentive to start sending tweets! Tony even created a beginners guide on how to get onto Twitter. You can find this at: http://twitter.zappos.com/start. 
